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Company Overview

Fllert Hanoa, CEO
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Key achievements last 12 months

A Financial results
« Improved EBITDA and EBIT margin, 20% EBITDA margin YTD 2010
« Reduced cost base (OPEX) and investment level (CAPEX) in 2010
« Improved cash flow from operations and restructured long-term debt

A Consolidation and migration
* No new geos or acquisitions
« Growth in UK from migration of acquired customer bases
« Discontinued hosting operations in Switzerland, France, Finland and Belgium
« Consolidation and streamlining of datacenter to reduce cost per customer

A New products to improve revenue mix
 New Hosting products launched in 2010
« Mamut One 2011 edition launched to increase customer value and ARPC
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Customer value proposition

' Increase productivi
Reduce cost and & Iy Grow the business
investment /

A Mamut makes it easier for any small organisation to run their
operations with the most user-friendly business solutions

A Mamut increases customer value by providing complete solutions
Including enterprise class services at an affordable price

A Mamut provides solutions and knowledge supporting customers
needs
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